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Frequently Asked Questions

How Do | Reserve Exhibit Space?

Step 1: Send in your contract and 50% deposit (U.S.) by 12/31/08 to receive the 15% Early Bird discount.

Step 2: A Digital City EXPO representative will contact you to confirm receipt of your exhibit space contract and to discuss your
exhibit space assignment.

Step 3: A representative will send you the Digital City EXPO Exhibitor Service Manual and forms to finalize your arrangements.

How Is Exhibit Space Assigned?

Exhibit space is assigned based on the submission date of your contract. Exhibitors that submit their contracts earlier will

have first selection of exhibit space on the Digital City EXPO show floor. To reserve your exhibit space, the 50% deposit must
accompany the contract for exhibit space. Any company not paying in full or reserving space after 12/31/08 must pay in full by
3/31/09. If final payment is not received by the designated dates, your booth space reservation will not be guaranteed.

What Is the Cost of Exhibiting?

10" X 10", $2500
10" X 20" v, $4500
20' X 20" (Iland) .......ovvoorrerrer, $9000

Are There Any Discounts?
All exhibitors will receive a 15% Early Bird Discount if their exhibit space reservation is received by 12/31/08.

What's Included?
* 10' back drape and 3' side drape on in-line booths

e 7" x 14" ID sign in the rear of the booth

e Free show passes for current and potential customers

e Free company listing on Digital City EXPO’s Web site

e Complimentary links from Digital City EXPO to your company’s home page

e Ability to upload your company logo to the Web site
for added brand recognition

e Free listing in Digital City EXPO’s Onsite Trade Show Directory

e Event sponsorship opportunities

e (2) Full Conference Registration passes per 10'x10' ($1300 value)
* (2) Exhibit Staff Passes per 10'x10' ($70 value)

Call for Papers

Digital City EXPO 2009 will include two tracks — one geared towards the elected official making decisions about
broadband deployment, and one geared towards the city IT professional in charge of implementing the deployment.

The Digital City EXPO program committee invites presentations covering wired and wireless technology — related
abstracts regarding the following municipal broadband topics:

* Applications * Broadband Business Models
* Financing » Case Studies

* Legal & Regulatory Issues * Emerging Technologies

* Interoperability » Creating Broadband RFPs

* Network Design e Community Benefits

* Marketing Approaches

Submit your abstract with our easy online form available at www.digitalcityexpo.com.
All abstracts must be submitted by Sept. 1, 2008.

Please contact Brad Kramer, Associate Editor, Last Mile magazine if you have any questions.
Phone: 330-467-7588
E-mail: bkramer@benjaminmedia.com
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“Digital City EXPO 2008 exceeded my expectations. The speakers
were easy to talk to and it also was easy to network with other
people. The speakers were willing to share their expertise and
materials with me to use back at my city.”

- Al Hastings, Technology Coordinator for the City of Charles City, lowa.

DCE 2008 Municipal Attendees by Title:

M 58% Technology
M 31% City Council/Administration
B 7. Economic Development

Technology: CIO, CTO, Communications Director, Director Information Technology, Directory Information Systems,
Network Administrator, Network Engineer, Network Director, Manager Broadband Services

City Council/Administration: City Council Member, Public Safety Official, Mayor, City/County Manager, City Attorney
Economic Development: Business Development Manager, Director of City Services, Director of Economic Development

Past Exhibitors/Sponsors

Advance Fiber Optics ComControl Maxcell Pannaway Technologies Inc.
Airpath Wireless Design Nine Inc. Motorola Proxim Wireless

Airspan Dynamic City MP Nextlevel LLC SkyPilot Networks
Alcatel-Lucent Earthlink NeoReach Wireless/WAZmetro  StrixSystems

Allied Telesis Emtelle US Inc. NetlLogix Teraspan

Aptilo Networks FTTH Council Netcentrex Tomato Vine
Banc of America Securities LLC ~ Gigabeam NetlLogix Tropos Networks
BBK Group Graybar Next Level Solutions US-CCA

BICSI Hitachi Telecom Nortel Vyatta Inc.
Bristol Virginia Utilities ISMS OFS

Calix Ivy League Ortronic/Legrand

Cisco Mapcom Systems PacketFront
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Sponsorship Opportunities
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Benefits:

Platinum
Package
Price:
$27,500

Gold
Package
Price:
$15,000

Silver
Package
Price:
$7,500

20'x20' Booth in preferred location (includes 6 exhibit staff registration passes) valued at $9,000

10'x20' Booth in preferred location (includes 4 exhibit staff registration passes) valued at $4,500

10'x10' Booth in preferred location (includes 3 exhibit staff registration passes) valued at $2,500

1 Full page, 4-color advertisement in the January/February issue of Last Mile valued at $6,375

1 Full page, 4-color advertisement in the March issue of Last Mile valued at $6,375

1/2 page, 4-color advertisement in the January/February issue of Last Mile valued at $4,200

Featured in conference preview and recap articles in Underground Infrastructure Management
and Last Mile

Recognition in conference advertisements featured in Underground Infrastructure Management
and Last Mile

Digital video on www.lastmileonline.com for 6 month period. Video to be provided by sponsor and
to be no longer than 30 seconds. Valued at $6,000

Invite-only breakfast host. Municipal attendees get to sign up to meet with broadband experts
from your company for some “Free Consulting” during an invite-only breakfast. Valued at $2,500

Webinar Sponsorship. Reach DCE attendees and prospects via a pre-show Webinar on the
municipal broadband topic of your choice. Enroliment up to 200 people. Valued at $10,000

Opportunity to provide speaker and/or training material for the pre-conference workshop or
conference session

Featured profile in one issue of the Digital City EXPO E-Newsletter (distribution 45,000+)

Complimentary conference giveaway sponsorship (corporate logo will be printed on conference
giveaway) valued at $1,000

Attendee Bag Insert (provided by sponsor) valued at $1,500

Logo prominently displayed on conference signage and in onsite program guide valued at $2,000

Full access to the conference attendee list before and after conference

Logo and link prominently displayed on conference homepage valued at $2,000

Featured in every press release sent out by Digital City EXPO valued at $1,000

Access to private conference room throughout the event valued at $1,000

Six “Full Conference” registration passes valued at $4,170

Four “Full Conference” registration passes valued at $2,780

Two “Full Conference” registration passes valued at $1,390

Full page ad insertion in the onsite program guide (advertisement to be provided by sponsor)
valued at $800

Half page ad in onsite program guide (artwork to be provided by sponsor) valued at $500

Package Values

$53,720.00

$22,455.00

$12,590.00

For more information or to reserve your 2009 Digital City EXPO Sponsorship, please contact Kelly Dadich, Marketing Manager,

Benjamin Media Inc. at 330-467-7588 or kdadich@benjaminmedia.com
4
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Digital City EXPO 2009
Sponsorship Opportunities

Opening Keynote Address Sponsor

Showcase your support of the broadband industry when you sponsor the Opening Keynote Address and helpkick-off Digital City
EXPO 2009. You will receive substantial promotion in the onsite program and in all Digital City EXPO marketing material.
Benefits include attractive banner display opportunities at the Opening Keynote Address and recognition in the accompanying
PowerPoint Presentation. The sponsoring company introduces the Keynote speaker (to be announced). As a sponsor, you may
provide giveaways at the door and welcome attendees from the stage.

Sponsorship Investment: $4,500 (max 1)

Lunch Sponsors

As one of the lunch sponsors, your company will provide a buffet lunch to all conference attendees, while gaining company exposure
through signage and mention in the onsite program. All lunches are held in the exhibit hall. All lunch sponsors will receive signage
with your company’s logo and mention in the onsite program. As a lunch sponsor, you may provide giveaways on the lunch tables
and have an opportunity to welcome attendees.

Sponsorship Investment: $3,000 (max 2)

Exhibit Hall WiFi

This is a perfect opportunity for the company wishing to provide and showcase their products and/or services by providing WiFi in
the exhibit hall for all Digital City EXPO attendees. As each attendee signs on, PCs will be directed to the Sponsor's homepage first.
The Exhibit Hall WiFi sponsor will receive signage with your company’s logo and mention in the onsite program.

Sponsorship Investment: $3,000 plus related expenses (max 1)

Lanyard Sponsor

This is a low-cost sponsor opportunity with high-impact results. Imagine every Digital City EXPO attendee wearing your company
name and/or logo around their neck! The Lanyard sponsor will receive signage with your company’s logo and mention in the
onsite program. Sponsoring company will provide lanyards to be distributed at registration.

Sponsorship Investment: $3,000 (max 1)

Official Conference Giveaway Sponsor

Success is in the bag when your company sponsors the official conference giveaway distributed to all Full Conference registrants.
We will print your company logo on this custom-designed item made especially for the 2009 Digital City EXPO. The Official
Conference Giveaway sponsor will receive signage with your company’s logo and mention in the onsite program.

Sponsorship Investment: $1,000 (max 4)

Morning & Afternoon Refreshment Breaks

Attendees need a refreshing break during the active days of the Digital City EXPO. Refreshment breaks are placed in a prominent area
in the exhibit hall. The Refreshment Break sponsor will receive signage with your company’s logo and mention in the onsite program.

Sponsorship Investment: $500 (max 4)

Pre Digital City EXPO Webinar

Create interest in your DCE exhibit/presentation. Educate municipal decision-makers about your technology and brand.

Drive attendees to your DCE booth and/or presentation. Whatever the purpose, sponsor a Digital City EXPO Webinar prior to
DCE 2009 and start realizing your goals. Webinar sponsor provides a 30- to 45-minute presentation. DCE handles all pre- and
post- event logistics, including promotion and attendee marketing to 40,000+ municipal/utility prospects.

Sponsor Investment: $4,500 net (must be a DCE 09 sponsor or exhibitor to receive this rate)

5
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Sponsor/Exhibitor Application & Contract

Company:

Contact Person:
Address:
Shipping Address:
City: State: Country: Zip/Postal Code:

Phone: Fax:
E-mail Address: Web site:

Sponsor/Exhibitor Fees & Payment

Exhibitor Booth Fees

I 2002 0 I (3= VT ) S $9,000
[ T O 10 T $4,500
I 100G S $2,500
Size of Booth Requested X
Booth Space Choices: 1st 2nd 3rd 4th

Total Cost before discount: $

[ My company is eligible for the 15% Early Bird Discount. Early reservations must be paid in full by 3/31/09 to
receive the discount rate.

Amount Due Including Discounts: $

Primary Sponsor Packages

I F= 1T T T TR $27,500
I T CTC) 1 TP $15,000
[ STV =T R $7,500
Onsite Program Advertising (All ads are 4 color. Net rates shown.)
I =TS 070 1= SRR $1,000
I R LR TT (o T3 o] 1A 001 =Y $950
I ][ =T 1= OSSOSO PROTPTORPSRPON $800
I R o =T T SR $500
I RO L E=T G (=T - Vo =Y $250
Other Sponsorship Opportunities
(L] Opening KEYNOE AGAIESS .....eieiieeiieetieetee et ettt et et e seeesee e st e e s aeesteesaeeenseesaeeenseesneeanseeannas $4,500
N T T Yo o ISR $3,000
I 1 1 =T AT S $3,000
(Plus related expenses)
I = 177 T o SR $3,000
I O o]t U 0] 1 {=Tg=Y oo = - o $1,000
(L] Morning or Afternoon Refreshment Breaks .........cccooeoieiiriiieiiieie et $500
(L1 Pre-Digital City EXPO WEDINGAI .......cciiiiiiiiii ettt e stee e et e et e e sraeesneeesraeeennes $4,500
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Note: A 50% deposit is due with signed contracts to secure booth space. Any company not paying in full or reserving space after
12/31/08, must pay in full by 3/31/09. If final payment is not received by the designated dates, your booth space reservation will
not be guaranteed.

Exhibit Fees (with discount): $

Total Sponsor Fees: $

Enclosed is our check # in the amount of $

Please charge the following amount $ to credit card: (] Mastercard (] Visa

Card Number

3 Digit Security Code Exp. Date

Name (as it appears on card)

Card Billing Address

City State Zip

Company Name

E-mail Address (for return receipt)

Cardholder Signature

| have read and understand all the terms and conditions set forth by the Digital City EXPO and Benjamin Media Inc.
| understand this is a legally binding contract and warrants and represents | have the authority to bind my company
to the terms and conditions contained herein.

Make checks payable to:

Benjamin Media Inc.

Authorized Signature: Date:

Please return completed form with payment to:
Benjamin Media Inc., PO Box 190, Peninsula, OH 44264 USA
Phone: 330-467-7588; Fax: 330-468-2289
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DCE 2009 Exhibitor Contract Terms & Conditions

CONTRACT

The following terms become binding upon acceptance of this contract between the applicant, his employees, and agents, and Benjamin Media, Inc., EXPO sponsors and any additions and amendments thereto that may be established or put into effect by EXPO sponsors in

the interest of the Exposition shall be binding on exhibitors equally with the terms of this contract. The acceptance of this contract is subject to the final approval of the sponsoring organizations.

ADHERENCE TO EXPOSITION RULES

Upon acceptance of the Application/Contract by the EXPO sponsors, the exhibiting firm agrees to abide by the terms herein, and any revisions or amendments thereto made by the EXPO sponsors. Exhibiting firms not complying with said rules, having knowledge of them

or not, shall be subiject to the actions taken by the EXPO sponsors and/or the EXPO/Exposition Sponsor.

FLOOR PLAN

The arrangement of the exhibit space is shown on the floor plan. The dimensions and locations of exhibit space; exits and other structures are believed to be accurate but only warranted to be approximate.

SPACE ASSIGNMENT

Space will be assigned as detailed in the cover letter and brochure accompanying this contract. Every effort will be made to assign the exhibitor to one of his chosen spaces: however, the EXPO sponsors reserve the right to make the final space assignment or change the

space assignment or change the space assignment after the acceptance of the application should it be necessary in the best interest of the Exposition. No exhibitor shall assign, sublet, or share the whole or any part of his space.

PAYMENTS AND CANCELLATIONS

A Applications for space must be accompanied by the required payment per the instructions on the front of the application/contract.

B.  No cancellation shall be acknowledged unless received by Benjamin Media, Inc. in writing. The date upon which the notice of cancellation is received shall apply as the official date of cancellation. Upon receipt of the written cancellation from the exhibiting firm,
Benjamin Media, Inc. will acknowledge such receipt in writing. Unless otherwise agreed by both parties in writing, the only terms applicable to cancellation are those under this paragraph.

C. Should an exhibitor cancel from the show, the following will apply: If cancellation occurs after 2/20/09, no refund will be made.

SERVICE ORDER KIT

The service order kit (SOK) will be sent to exhibiting firms, who have paid in full, approximately 8-10 weeks prior to the Exposition. This SOK contains important information and order forms for the services offered by the Official General Contractors, including drayage,

booth furnishings, labor, electrical service, telephone, efc.

Special orders for water, gas, special electrical service, etc. not covered by the SOK should be brought to the attention of the appropriate Official Contractor at least 30 days before the Exposition.

SHIPPING INSTRUCTIONS

Materials to be shipped should be forwarded in accordance with the specific instructions given by the Official General Contractor. Exhibit material should always be sent PREPAID with a copy of the Bill of Lading sent to the Official General Contractor. Exhibit material

should be scheduled to arrive not more than 30 days or less than 2 weeks prior the Exposition’s installation. Nothing should be sent to the Exhibit Facility, in advance, as its staff is not prepared or authorized to receive your shipment. If it is necessary to ship directly to the

Exposition Facility, you must schedule your shipment to arrive during the installation and coordinate the details with the Official General Contractor.

EXHIBIT BOOTHS AND DISPLAYS (HEIGHT LIMITS)

Linear booth exhibits/displays may be placed in the area not more than four feet forward from the back wall of the booth and up to a height not to exceed eight feet (2.5 meters) from the exhibit floor. All parts of the exhibit/display in any portion of the booth beyond four

feet from the booth back wall shall be placed not to exceed the height of dividing side rails of 3 feet.

Height limitations must be observed must be observed as follows: Linear booths shall not exceed eight feet (2.5 meters) in height. Island Booths shall not exceed the height given in the SOK. An Island Booth is defined as a booth with aisles on all four (4) sides. All oth-

ers are defined as linear booths. NO ADVERTISING LOGOS, DISPLAYS, SIGNAGE OR EXHIBIT STRUCTURE MAY EXCEED THE HEIGHT LIMITATION. THE HEIGHT LIMITATION WILL BE STRICTLY ENFORCED WITHOUT EXCEPTION. Bridging of booths across an aisle

for any reason and by any means must receive written approval of the EXPO sponsors MULTI-STORY BOOTHS ARE NOT PERMITTED.

Exhibits/Displays not meeting these specifications, or which in design, operation, or otherwise, are objectionable in the opinion of the EXPO sponsors, will be modified to meet these specifications.

All unfinished parts of an Exhibit/display that are exposed and facing an aisle or neighboring exhibitor must be curtained off at the exhibitor's expense.

EXHIBITOR SERVICE DESK

Provisions will be made to maintain in or near the Exhibit Area an Exhibitor Service Desk staffed by the Official General Contractor(s) throughout the Exposition’s installation, operation, and dismantling periods. The Service Desk will be open daily during the normal “work-

ing hours” of 8:00 a.m. to 5:00 p.m. unless otherwise designated.

OFFICIAL CONTRACTORS

The EXPO sponsors have selected the Official Contractors to provide services and furnishings for this Show. The purpose of these contractors is to provide a quality service and product to exhibitors at a competitive rate in a safe and timely fashion thereby assuring a

smooth and problem-free show.

The following services and furnishings must be provided by the Official Contractors whose forms will appear in the Service Order Kit: Security, cleaning and janitorial services, freight handling in/out, standard rental furnishings, equipment for rigging, erecting or disman-

tling an exhibitor's display, all ancillary services including photography, florists, audio-visual, efc.

EXHIBIT APPOINTED CONTRACTORS

Exhibitors utilizing Exhibitor Appointed Contractors for booth installation/dismantle only, agree to submit a completed Exhibitor Appointed Contractor Notice by the due date. Exhibitor Appointed Contractor Notices are contained in the Service Order Kit. A copy must be

submitted to the Official Contractor as well as the Show EXPO sponsors. Exhibitors utilizing Exhibitor Appointed Contractors agree to indemnity and hold harmless the EXPO Sponsor(s), the EXPO sponsors and the Exhibit Facility, from any all liability, including attorney’s

fees, which may arise due to the Exhibitor Appointed Contractor’s presence or actions.

All Exhibitor Appointed Contractors must maintain the following General Liability Insurance Coverage: (1) General Liability, broad form: one million dollars: (2) Automobile Liability, any auto: one million dollars: (3) Workers Compensation as required in the state the

Exposition is located: and (4) Employers’ Liability: one-hundred thousand dollars. Umbrella Form Excess Liability may be used to bring coverage levels up to these requirements. In addition, the policy must name as additional insured: the EXPO Sponsor(s), the EXPO

sponsors, and the Exhibit Facility. Exhibitor Appointed Contractors will have available during the installation period for EXPO sponsors's review a copy of the certificate of insurance with the above requested additional assureds. ONLY EXHIBIT APPOINTED

CONTRACTORS ABLE TO PRODUCE A CERTIFICATE OF INSURANCE COMPLETED WITH APPROPRIATE COVERAGE AND ADDITIONAL INSUREDS WILL BE ABLE TO WORK IN THE EXPOSITION. ALL OTHERS WILL FORFEIT THEIR WORK TO THE OFFICIAL

GENERAL CONTRACTOR.

INSTALLATION OF EXHIBITS

Exhibitors may have access to the Exhibit Area starting at the beginning of the installation period. The ‘working hours’ during installation, begin at 8:00 am. and end at 5:00 p.m. unless otherwise designated. Requirements for services before or after these times must be

arranged through the appropriate contractor.

The exhibitor must have the installation of his display completed and his exhibit area ‘show ready’ at least one (1) hour before the opening of the show. Any booth with a crated display remaining unattended four (4) “working hours” prior to the end of the installation period

will be erected or put into storage, at the discretion of the EXPO sponsors, unless otherwise notified by the exhibitor in advance. All charges for labor, etc., will be applied to the exhibitor of record. Firms not utilizing their space by the mandatory time of completion shall

forfeit the use of their assigned space. The EXPO sponsors reserves the right to use the space without further obligation, i.e., refund, loss of business or disparagement or liability, etc.

All empty crates, upon erection of the display, shall be labeled as such and properly identified with company name and booth number for removal by the Official General Contractor from the exhibit floor. All empty crates and cartons must be properly identified to facilitate

their delivery by the Contractor at the close of the show.

The exhibit facility does not provide a storage service for “empties” but will maintain a janitorial service of the aisles, entrances and exits in the exhibit area.

SELLING ON THE SHOW FLOOR

Exhibitors are strictly prohibited from selling anything for cash or credit on the show floor. Exhibitors which may practice this type of activity will be subject to dismissal from the show.

EXHIBIT OPERATIONS AND ACTIVITIES

Exhibitors are held liable for compliance with the terms set forth herein and are therefore responsible for informing their Exhibitor Appointed Contractor of the rules.

Distribution of printed matter, souvenirs, or any other form of unauthorized advertising is forbidden in corridors or lobby of the convention facility, hotels or exhibit area. No activities will be permitted in any exhibit space that are contrary to law or the rules of the Exposition

or Exhibit Facility or which will disturb exhibitors in the immediate area. The exhibit booth must be maintained by at least one company representative at all times during the Exposition's operation. All displays, equipment, booth furnishings, product demonstrations, prize

drawings and marketing/promotional activities, including surveys of any nature conducted by the exhibitor or a contracted survey firm, must be confined to the booth. The EXPO sponsors will not publicize or announce any such activities conducted by exhibitors.

Materials, equipment (including lighter-than-air products, smoke or noise producing products) or activities which detract from the atmosphere of the Exposition or which disturb exhibitors are prohibited. Costumed personnel or mannequins must not be offensive or dis-

ruptive in their appearance or dress. The EXPO sponsors shall have the right to prohibit any exhibit, which in their opinion is not suitable to the character or purpose of the Exposition and shall be modified by request of the EXPO sponsors.

The exhibitor may attract attendees into the booth by use of demonstrations and activities which encourage visitation to his booth. The EXPO sponsors, while encouraging such activities, request the consideration of fellow exhibitors and the maintenance of an atmosphere

which allows all participants to conduct business discussions without the interruption of activities which encourage booth visitation.

Visitors to the booth in quantities must be contained within the booth to allow aisles to be free from interruption of flow through the Show and allow easy evacuation in the event of an emergency.

DISMANTLING AND REMOVAL OF EXHIBITS

The packing of merchandise and dismantling of displays/exhibits shall not start until after the Show’s closing. Empty crates and cartons will not be delivered until this time. Arrangements for the use of Exhibitor services, i.e., labor, shipment of exhibit materials from the

show site would be made well in advance of the show’s closing. Materials left in the booth after the show not packedjcrated or covered by a bill of lading for shipment will be packed, shipped or stored at the discretion of the Official Contractor and all expenses will be

charged to the Exhibitor of record. The exhibit hall must be cleared of all exhibit materials by the end of the dismantle period.

The exhibiting firm agrees that the first priority of all personnel in the booth shall be safety of those attending the booth, during, before or after the Show’s open hours.

Fire regulations require all display material used for decoration to be flameproof. Any or all electrical equipment used in conjunction with the display’s installation, operation and dismantling shall be in good operable condition and able to pass the inspection of the local

Fire Underwriters Inspection Bureau. Storage of materials in excess, around or behind the Exhibit Display is prohibited. Materials which are stored in these areas shall not block access to the exhibit or necessary areas of maintenance or cover electrical wires or outlets.

SECURITY/LIABILITIES/INSURANCE

(A) As an exhibiting firm, we the exhibitor, our agents, employees, contractors, representatives, or guests assume and agree to indemnify, protect, save and hold harmless the EXPO Sponsor(s), the Organization and the Hotel, their agents, employees, contractors or repre-
sentatives from and against any and all losses, damages, injuries, claims, demands and expenses, including legal expenses of whatsoever kind and nature, arising due to our participation in the Exposition any time prior to the Show’s installation period or the Show's
opening; during the installation period; show hours; closed hours; dismantle period; or any time subsequent to the Show’s dismantle period of its closing.

(B) The Exhibitor understands that neither the Organization nor the Hotel maintains insurance covering the Exhibitor's property and it is the sole responsibility of the Exhibitor to obtain such insurance.

(C) The exhibiting firm agrees to carry insurance for a single limit of not less than one million dollars for their employees, agents, contractors, representatives and guests present at the Show in each of the following categories: (1) Broad Form General Liability, and (2)
Automobile Liability. In addition, the exhibitor agrees to provide Workers Compensation Insurance providing benefits for the state in which the exhibit facility is located and Employers’ Liability of one hundred thousand dollars per accident. An umbrella liability policy
would be satisfactory provided all these areas are covered.

(D) Benjamin Media, Inc. or the Show Sponsors, its agents and employees, will not liable for failure to hold the Exposition as scheduled. Payments for exhibit space will be returned in that event, less any actual expenses incurred in connection with the Exposition expens-
es will be deducted if the Exposition is relocated, delayed or cancelled prior to the opening date because of fire, or any act of God, or the public enemy, or strike or epidemic, or terrorism, or any law, or public authority, or any reason which makes it impossible or
impracticable to hold the Exposition.

(E) Neither will Inspire Media, Corp. and Benjamin Media, Inc., the EXPO sponsars, the official service contractors, the exhibit facility, their members, nor the representatives and/or employees thereof be responsible for injury, loss, or damage that may occur to the exhibi-
tor, or to the exhibitor’s employees or property from any cause whatsoever prior, during, or subsequent, to the period covered by this application/contract.

(F) Exhibitors agree to maintain such insurance that will fully protect, indemnify and hold harmless the EXPO sponsors, and the Exhibit Facility from any all claims of any nature whatsoever, including attorneys fees, which may arise due to the actions or negligence of the
exhibiting firm or their employees or members, contractors or representatives, including claims under the Worker's Compensation Act, and for personal injury, including death which may arise in connection with the installation, operation or dismantling of the exhibi-
tor's display.

(G) Damage to the facility housing the Exposition, caused or done by the exhibitor, shall be replaced or repaired by the exhibitor. Additionally, the exhibitor agrees to protect, save, and hold harmless Benjamin Media, Inc., the Show Sponsors, and the Convention Facility,
of and from all loss, liability, and or damage whatsoever caused to the facility housing the Exposition, or any part thereof, directly or indirectly.

(H) Security guards shall be furnished during the installation hours, closed hours, and dismantle hours of the Exposition. The furnishings of security shall not increase the liability of Benjamin Media, Inc., the Show Sponsors for which the Exposition is being held. After
Show hours, only those Exhibitors properly identified and with the authorization of the EXPO sponsors may enter the Exhibit area. During show days Exhibitor personnel may have access to the exhibit area no more than one hour prior to is opening and one hour sub-
sequent to closing.

() Damage to inadequately packed property is the exhibitor's own responsibility.

) E;gsibgors are advised to add to their existing insurance a portal-to-portal rider protecting them against the damage or loss of their materials by fire, theft, accident, efc.

ADMISSION

Benjamin Media, Inc., the EXPO Sponsors, shall have sole control over all admissions of persons. All persons visiting the exhibit area will be admitted according to the rules and regulations of the Exposition or as amended by the Show Sponsors.

AMENDMENTS TO REGULATION

Any and all matters and questions specifically covered by the articles in this contract shall be subject to the decision of the EXPO sponsors and Benjamin Media, Inc.



